
 

 

 
 
 
 

CalFresh Challenge 2019 

May 13 - 17 

 

Dear Anti-Hunger Partner, 

We would love your help to increase participation in this year’s CalFresh 

Challenge, raising awareness surrounding hunger and the role that CalFresh can 

play. To support your promotion efforts, the San Diego Hunger Coalition has 

prepared this communications tool kit!  

This year’s CalFresh Challenge will take place May 13 -17 to coincide with 

CalFresh Awareness Month. Participants are challenged to live on the average San 

Diego County CalFresh budget per person which is now $4.07/day or $20.35 for 5 

days. Participants can take the Challenge for 1, 3, or 5 days. 

We will prompt this year’s CalFresh Challenge via e-blasts and posts on Facebook 

and Twitter as well as through outreach to our partners and the media. If you don’t 

already “like” us on Facebook or follow us on Twitter, please do so. As you 

receive and see these notifications, you can forward them on to your own friends, 

families, and colleagues to help us spread the word and make this the most 

impactful CalFresh Challenge to date.  

Thank you, 

San Diego Hunger Coalition  
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2019 CalFresh Challenge Communications Toolkit 

https://www.facebook.com/SDHunger/
https://twitter.com/SDHungerCo
mailto:joseph@sdhunger.org
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 There are themes for each week of CalFresh Awareness Month. SDHC has created some 

suggested content for each week. Please feel free to adjust and edit so that each post fits your own 

organization’s mission and voice. Be sure to include #HungerFreeSD, #CalFreshAwarenessMonth, and 

@SDHungerCo in your posts! 

The weekly themes are: 

1. May 1-3: CalFresh Awareness Month 

2. May 6-10: San Diego Communities 

3. May 13-17: CalFresh Challenge – CalFresh Program 

4. May 20-24: Health & Nutrition 

5. May 27-31: College Hunger 

Please see the attached Excel spreadsheet for social media posts with links to pre-designed graphics. 

 

 

Below is a blurb promoting the Challenge that can be included in your company or organization e-

newsletters or in the e-newsletters for any professional organizations you are members of. 

Nearly 450,000 people in San Diego County don’t always have enough to eat. That’s 1 in 7 of our 

neighbors, loved ones and friends. The San Diego Hunger Coalition’s annual CalFresh Challenge raises 

awareness and money to support the fight against hunger in our community. May is CalFresh Awareness 

month. Between May 13 - 17, San Diegans are challenged to live on an average CalFresh/SNAP budget 

for 1, 3, or 5 days and share their experience on social media using #CalFreshChallenge and 

#HungerFreeSD. This year, the average CalFresh budget for one person is $4.07 per day or $20.35 for 5 

days. Additionally, participants are encouraged to fundraise during the month of May to support hunger 

relief in San Diego. Learn more and register today at sdhunger.org/cfc. 

 

 

 Throughout the month of May, San Diego Hunger Coalition will be working to earn media 

coverage of the CalFresh Challenge, the changes to SSI/SSP, and increase awareness of CalFresh in 

general. Several media releases will be sent out, which participating partners will receive in advance. 

  The best way to earn media coverage is through collaborative work. SDHC may reach out to our 

partners to help provide expert interviews and site visits. Likewise, our partners may call on us to help 

connect them to other organizations and resources for their own media events. 

Contact Joe Shumate, Communications Officer, if you need any assistance for your media coverage: 

joseph@sdhunger.org or 619.501.7917 ext. 106 

 

 

 

 

Social Media Posts for the CalFresh Awareness Month 

E-newsletter Blurb 

Local Press/Media 

file:///C:/Users/SDHC%20William/Dropbox%20(San%20Diego%20Hunger%20Co)/SDHC%20Communications/CalFresh/CalFresh%20Challenge%202017/sdhunger.org/cfc
mailto:joseph@sdhunger.org


 

 

There are many ways you and your colleagues, friends, and family can participate in the 

CalFresh Challenge. From taking the challenge for 5 days to simply increasing awareness through your 

own network, below you will find different approaches to social media depending upon how involved 

you’d like to be. Be sure to include #HungerFreeSD, #CalFreshAwarenessMonth, and @SDHungerCo in 

your posts! 

One easy way to start is by taking the Challenge yourself. You can register for the challenge and start a 

personal fundraiser page at sdhunger.org/cfc. To follow are social media post templates that make it 

easy for you to participate, share your experience and raise awareness about the benefits of CalFresh. 

The pre-written posts are customized for different Challenge participation options.  

 

# of 
Days 

May 13th May 14th May 15th May 16th May 17th 

1 I'm fighting for a 
#HungerFreeSD by 
taking @SDHungerCo's 
#CalFreshChallenge & 
living on a food budget 
of $4.07/day! Wanna 
join? sdhunger.org/cfc 
(Include a photo of the 
food you purchased) 

    

3 I'm fighting for a 
#HungerFreeSD by 
taking @SDHungerCo's 
#CalFreshChallenge & 
living on a food budget 
of $4.07/day! Wanna 
join? sdhunger.org/cfc 
(Include a photo of the 
food you purchased) 

Day 2 of 
#CalFreshChallenge! 
Eating healthy for 
$4.07/day takes 
planning & scratch 
cooking. 
EatFresh.org can 
help. @SDHungerCo 
#HungerFreeSD 
(Include a photo of 
one of your meals) 

Day 3 of 
#CalFreshChallenge 
– Hard to 
concentrate when 
you’re worried 
about having 
enough to eat! 
CalFresh is just a 
start to ending 
hunger. 
@SDHungerCo 
#HungerFreeSD 
(Include a photo of 
one of your meals) 

  

5 I'm fighting for a 
#HungerFreeSD by 
taking @SDHungerCo's 
#CalFreshChallenge & 
living on a food budget 
of $4.07/day! This is 
what I could buy. 
Wanna join? 
sdhunger.org/cfc 
(Include a photo of the 
food you purchased) 

Day 2 of 
#CalFreshChallenge! 
Eating healthy for 
$4.07/day takes 
planning & scratch 
cooking. 
EatFresh.org can 
help. @SDHungerCo 
#HungerFreeSD 
(Include a photo of 
one of your meals) 

Day 3 of 
#CalFreshChallenge 
– Hard to 
concentrate when 
you’re worried 
about having 
enough to eat! 
CalFresh is just a 
start to ending 
hunger. 
@SDHungerCo 
#HungerFreeSD 
(Include a photo of 
one of your meals) 

#CalFreshChallenge 
Day 4. Nearly 500K 
ppl in SD County 
don’t have enough 
food. CalFresh 
helps in a time of 
need. 
@SDHungerCo 
#HungerFreeSD 
Sdhunger.org/cfc 

Last day of the 
#CalFreshChallenge! 
Avg. American’s 
food budget: $151 
for 5 days. 
I spent: $20.35.  
I’ll donate the 
difference to 
hunger relief in San 
Diego! 
@SDHungerCo 
#HungerFreeSD 

Social Media Posts for the CalFresh Challenge 

http://www.sandiegohungercoalition.org/cfc


 

 

 

Facebook, Twitter, Instagram (Use your own picture) 

1) I can't finish @SDHungerCo’s #CalFreshChallenge & still do my job well. It was eye-opening 

to understand the struggle! What else can we do to create a #HungerFreeSD? 

Sdhunger.org/cfc 

2) Good luck to everyone taking @SDHungerCo’s #CalFreshChallenge, I have to tap out. Learn 

more about CalFresh at Sdhunger.org/cfc 

 

 

If you are unable to participate, sharing information about the Challenge and encouraging others to 

participate on your social media accounts is still a big help. You each have your own network of 

influence, don’t underestimate the power of your online voice. Make sure to include the hashtags 

#CalFreshChallenge and #HungerFreeSD in your posts and tweets. There are more available in the 

CalFresh Awareness Month social media spreadsheet! 

 

Twitter, Facebook, Instagram (Use your own picture) 

I can’t take the @SDHungerCo’s 2019 #CalFreshChallenge so I'm raising awareness! Learn 

about the importance of CalFresh & how to create a #HungerFreeSD: Sdhunger.org/cfc 

 

 

Social Media Posts those who didn’t finish the challenge 

Social Media Posts those who can’t take the challenge 


